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What consumers look for in a packaged 

product and how companies provide it.  

How consumers respond to different product-packaging combinations 
When shopping for everyday food or beverages, consumers see, grab and buy a packaging containing a food 
product. This means that the product-packaging combination is likely to be central in consumers’ choice, 
instead of the product or the packaging. The packaging, through its function of communication, containment 
and preservation, supports and facilitates functional product related benefits, as well as contributing to the 
aesthetic visual appearance of the product (Simms & Trott, 2010). To date, no consumer research has deeply 
investigated how consumers perceive and evaluate the combination of product-packaging, getting insights 
into how consumers respond to different packaging, combined with different product categories.  

Retrieve consumers’ benefits and goals 
MYPACK work package 2 (WP2) will provide these insights by studying consumers’ benefits and goals that 
represent the motivational priorities of consumers in product-packaging choices.  
Different consumers can have different priorities in their motivations. Therefore, WP2 will identify and 
describe consumers’ segments that provide the most opportunity for product-packaging innovations based 
on consumers’ motivational and value priorities, as well as their existing perceptions and preferences for 
product packaging combinations. In order to deeply study consumers’ acceptance of new sustainable 
packaging technologies, technology has to go hand in hand with consumers. The real value of the packaged 
product and new technology of packaging is due to the end users. Technology can only become truly valuable 
if end users are willing to adopt it. This means companies and consumers willing to use and choose the new 
developed packaged product. As the product and the packaging should be studied as combined and 
integrated (since the combination is what consumers see in real life), the same goes for the technology and 
consumers’ perspective related to product-packaging combinations.  
 
WP2 thus aims to understand how producers communicate with consumers, which preferences they think 
consumers have and whether mismatches exist between what consumers want in a packaged product and 
what is actually provided to them. To do so, we study both directions: (1) how producers develop and put 
the packaging into the market on the one side, and (2) how consumers perceive and evaluate the packaging, 
on the other side. In that MYPACK provide a unique contribution to the current scientific knowledge on the 
topic, by showing how decisions made by producers and by consumers affect each other.  
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The models we will use 

 

 

Figure 1: Rationale of experts and consumers in the packaging development and the evaluation of packaging 

attributes.  
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MyPack: 'Best markets for the exploitation of innovative sustainable 

food packaging solutions' aims to help sustainable food packaging 

technologies to reach or extend their market, by promoting the 
commercial development of seven innovative food packaging solutions. 
The MyPack technologies have for the benefit to maintain and extend 

the quality of food product, thus improving food safety besides reducing 
food waste and the environmental footprint of packaging material. By 
doing so, MyPack will provide general guidelines to select the best 

market for new technology and to ensure the best commercial 
development, though, the best environment efficiency, the best 
consumer acceptability, and optimized industrial feasibility.  

Project website: www.mypackfood.eu / 
info@mypackfood.eu 

Social media: LinkedIn group (Bioplastic and 

sustainable food packaging) 
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